Daily News

Date

2008/02/28

Page

15 1/ 1

CHALLENGING THE FOCUS OF GREENPEACE

AMSTERDAM: Two men in an
inflatable boat square off with
the harpoons of a hunting ship,
defiant as they bear witness to
the slaughter of a minke whale.

It’s one of the many striking
images of non-violent con-
frontation which has helped
Greenpeace secure its name on
the world stage as a mouth-
piece of the environment.

But as the world has woken
up to green concerns and envi-
ronmental awareness becomes
more mainstream, some obser-
vers see groups like Green-
peace losing their impact as
governments, companies and
individuals have adopted their
struggle.

“They have less influence
now than they used to - for a
while they filled a vacuum,
they were the only ones ac-
tively addressing environmen-
tal problems,” said John Mc-
Cormick, author of The Global
Environmental Movement.

“In the last 10 to 15 years,
governments have finally
taught up, public opinion has

finally caught up and so the bal-
ance has changed. The message
that they were pushing for such
along time has finally begun to
infiltrate the minds of policy-
makers.”

In recent years, climate
change has become a central
point of international discus-
sions and a key election issue,
while companies around the
world have launched ambitious
plans to move in an environ-
mentally-friendly direction.

Awareness

But Gerd Leipold, Green-
peace International’s executive
director, said that though the
world’s awareness was improv-
ing, environmental groups still
had a lot of work to do to turn
concerns and words into ac-
tion.

“The mainstream has
moved towards us,” Leipold
said at the group’s headquar-
ters in Amsterdam.

“But consciousness doesn’t
necessarily mean change. We
have the awareness, but it

doesn’t mean we behave more
as green, sustainable soci-
eties.”

As the environmental de-
bate has heated up, some critics
ar® challenging the_focus of

Greenpeace, arguing that their
zero-tolerance policies on is-
sues related to nuclear power
and genetically modified or-
ganisms are out of date.

“I call it stuck in the 70s,”

said environmentalist and
former Greenpeace member
Patrick Moore.

“I think we made a mistake
with lumping nuclear energy
in with nuclear weapons as"if
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everything with the word nu-
clear in it was evil.”

“They will be marginalised
on some of these big issues in
which they’ve staked out a
zero-tolerance position,” he

added.

Nuclear power has come
back on the agenda in some
countries due to its credentials
as a carbon-free energy source,
but many groups like Green-
peace still oppose it due to the
waste produced and its connec-
tion to nuclear weapons.

Expanded

Greenpeace itself has roots
in a 1970s anti-war and nuclear
testing group in Vancouver, but
has expanded into an organisa-
tion with some 2.8 million
members, offices in over 40
countries and annual funds of
roughly €200 million.

Its main support base is still
in western Europe, particu-
larly the Netherlands and
Germany, but Leipold said it
was seeing strongest growth in
membership in the developing
world, particularly in Ar-
gentina and India.

“The stereotype is the
bearded hippy;” said Leipold.
“But if you look at the global
spread of the organisatiomand

our investment in Latin Amer-
ica and Asia, we have moved
far beyond what we were in the
708.”

He said the group was using
new methods, such as launch-
ing internet campaigns to mo-
bilise millions of supporters
online, but also said it would
continue with its direct action
and use of startling pictures to
keep grabbing attention.

But, said that while this
technique was effective in rais-
ing awareness, it meant the
group tended to prioritise is-
sues for their pictures rather
than their relevance.

“It’s not clear that the scari-
est pictures and the cutest ani-
mals are the best way to make
sure that we set the right prior-
ities,” said Bjorn Lomborg,
Danish author of The Skeptical
Environmentalist.

“In a world where there are
lots of problems and not
enough money and attention to
go around, we have to be care-
ful that we worry about the
right things.” - Reuters #
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